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Environment-friendly Reef Brand Products

Back-to-basics Cosmetics—Simplism

Green Roofs and Walls Contribute to Energy Savings

Mallage Shobu Wins Awards for Environment-friendly Design

Relying on stores’ design lighting for illumination plays up design 
flair and comfort and allows for dimmer lighting in common areas

Rooftop garden and wall 
greenery at Tokyo Suite 
Residence, (Koto-ku, 
Tokyo)
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Environment- and Society-friendly 
Products in Daily Life
This section introduces various environment- and society-friendly products familiar to people in their daily lives 
which are provided by the Sojitz Group.

Comment on Third-party Opinion

In every company, priority is given to meeting immediate goals 
such as sales targets and other objectives, and employees 
tend to lose sight of whether the work they are doing really 
matches the company’s goals and what they are working for. 
At times like those, they need a light shining ahead to show 
them the path they should take.

That is what a corporate mission statement is for. 
According to page 3 of this report, the Sojitz Group has 
17,524 employees and 95 operating bases throughout the 
world. In the case of manufacturing or other industries, 
people work in the same plants making the same products, 
making it easier for them to share the same goals and values. 
In an organization like a general trading company, on the 
other hand, employees are scattered throughout the world, 
working alone or in small groups toward different goals. This 
makes it particularly important to have a corporate statement.

The Sojitz Group Statement states that “The Sojitz 
Group produces new sources of wealth by connecting the 
world’s economies, cultures and people in a spirit of integrity.” 
This statement is the motto that gives stakeholders and 
employees of the Group all over the world a purpose and a 
role.

The adoption of the Sojitz Group CSR Policy in April 
2009, which says that “We will strive to do business in 
harmony with society and the environment, consistently 
honoring the Sojitz Group Statement,” is also very important. 
Putting an idea into practice always involves specific actions, 
and those actions often tend to deviate from the idea and 
take on a life of their own.

The CSR Policy is not simply a rallying cry. It is a code of 
conduct governing the actions of every one of the Group’s 
17,524 employees, as the president and CEO, Yutaka Kase, 

says in his “Message from the President & CEO” (page 5), as 
follows:

“The Sojitz Group’s CSR policy…is a declaration that we 
make CSR the foundation of our management in the various 
activities of the Group throughout the world. This CSR policy 
was adopted to clarify the direction of our management and 
to share and practice it through the Group.”

This declaration is a vital statement. Along with partici-
pation in the United Nations Global Compact (page 6), this 
CSR Policy is a public declaration that the Sojitz Group will act 
with integrity right to the farthest reaches of the Group and 
its supply chains to preserve the environment, respect human 
rights, manage labor fairly, protect resources and prevent 
corruption.

As long as the Sojitz Group continues to act with 
integrity and fairness under the Sojitz Group Statement and 
CSR Policy, it will be an enterprise that will be trusted and 
welcomed everywhere in the world.

The crux of the matter, of course, is implementation. Will 
every single one of the Group’s employees, spread all over the 
world, truly understand these policies and act according to 
their tenets? 

Reading the “Employee Round-table Discussion” (pp. 
9–11), in fact, I felt that each of them realized that their work 
was contributing to society and local communities and that 
they were proud of this. It is likely that the employees who 
participated in this discussion do not represent the views of 
everyone at Sojitz. Nevertheless, their comments indicate that 
Sojitz’s various businesses do follow the Sojitz Group 
Statement, and that the statement motivates employees and 
is reflected in their daily work. I felt that it is the employees 
who are mastering CSR Policy on the front lines. 

Third-party Opinion
Graduated the School of Letters, Arts and Sciences I, Waseda University. Obtained a master’s degree from the Graduate School of 
Sociology, Kansai University. Previously editor of Kurashi no techo, head of the executive secretary department, Daiei Corporation, 
and president of Hyogo FM Radio Broadcasting Corporation (now Kiss-FM KOBE). Currently lead researcher at the Institute of Prosocial 
Research, which studies the sociology of altruistic behavior in business enterprises, NPOs and other organizations.

The three large Mallage shopping malls operated by the Sojitz Group in Japan incorporate a variety of 
community-oriented and environment-friendly features. Mallage Shobu (located in Shobu Town, 
Minami-Saitama-gun, Saitama Prefecture), won a Outstanding Facility Award of the Lighting Diffusion 
Awards sponsored by the Illuminating Engineering Institute Japan in May 2009. The award was given 
for the facility’s use of LED in spotlights, turning down brightness in common spaces and relying instead 
on mall stores’ design lighting for illumination, and other energy-saving measures which contributed to 
a 20 percent reduction in power consumption compared to ordinary shopping malls. Mallage also uses 
heat pump-type air-conditioners that store thermal energy during the night, for which it has received a 
certificate of appreciation from the Heat Pump & Thermal Storage Technology Center of Japan.

Reef beach sandals are the top-selling brand in the U.S., the fashion leader in beach sandal 
trends. Sojitz General Merchandise Corporation (Sojitz GMC), which deals in consumer 
products, obtained exclusive rights and a master license to sell Reef products on the 
Japanese market and began selling beach sandals, casual shoes, swimwear, T-shirts, beach 
pants and other items in January 2009. Reef incorporates environment-friendly touches in 
a number of its products, using discarded tires for part of its sandal insoles, chrome-free 
leather, jute, organic cotton and other natural materials. The brand also donates one 
percent of sales from some of its product series to environmental organizations.

Sojitz Cosmetics Corporation, the Sojitz Group’s cosmetics planning and sales company, 
carries a broad line of skin care and makeup products “for the healthy beauty of everyone 
in the family.” In particular, its Simplism series focuses on simplicity, as the name implies. 

The Amino & Collagen Gel in this series is a four-in-one product that works as a 
toner, creamy lotion, beauty serum and makeup base. It is all that’s needed for skin care 
after washing. It is not just a plain and simple product; it also reduces packaging, etc. by 
three-quarters compared to conventional cosmetics.

Over more than 35 years in the real estate business, Sojitz has put approximately 80,000 
condo units onto the market. It has always been a progressive force known for coming up 
with the most up-to-date living ideas for their day. In recent years, Sojitz has taken the 
lead in “greening” condo roofs and walls. Adding greenery to buildings has a strong 
insulating effect that helps cut down on heating and cooling costs. Rooftop gardens 
absorb rain, reducing the amount of sewer runoff, and also help mitigate the “heat 
island” effect common in urban areas. In addition to rooftop and wall greenery, other 
energy-saving amenities that Sojitz adopts for its condos today include all-electric 
facilities, double-insulated glass for windows and insulated bathtubs.

I thank Mr. Kogure for his commentary on the 
expectations that the Sojitz Group will carry out its 
activities with integrity, based on the Sojitz Group 
Statement and CSR Policy, and how difficult it is to 
actually do so.

As Mr. Kogure notes, given the wide range of 
businesses of a general trading company, it is not 
easy to have every single employee incorporate the 
statement and CSR Policy into his or her work. 
However, we hope to further enhance the quality of 

our activities by continuing to practice CSR, based 
on educating everyone in the Sojitz Group regarding 
why we adopted our CSR Policy and joined the 
United Nations Global Compact , and by communi-
cating with our stakeholders.

Mr. Kogure also commented that he felt that 
Sojitz Group employees are proud of their work. We 
will concentrate on creating an open corporate 
culture and continue steadily practicing our 
statement so that all employees can work with pride.

Masaaki Kogure
Lead researcher, Ph.D. in sociology

Institute of Prosocial Research

Shinichi Taniguchi
Senior Managing Executive Officer 
CSR Committee Chairman
Sojitz Corporation




